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Our theme for this year's annual giving 
campaign is No Child Left Inside. Kenbrook 
seeks to connect children and youth to the 
outdoors, getting them both literally and 
figuratively out of their comfort zones. At 
camp they can connect with God, self, 
others, and nature in a whole new way - in a 
holistic way. 

Our 2018 Annual Fund aims to raise $180,000 
with strategic plans to provide financial 
support to campers in need, keep summer 
camp affordable, hire incredible staff 
members, develop future leaders for the 
church and for Kenbrook, all while 
continuing to eliminate deferred 
maintenance and reduce debt. 

Hoopomani 5K 
April 21 

May Work Day 
May 5 

Mothers Day Banquet 
May 13 

 Kenbrook Prayer Hike 
June 9 

Fall Family Fun Day 
September 29 

Annual Golf Outing 
October 4 

Fall Work Day 
November 17 

Mark your calendar!



From the 
Executive Director
I am excited about the direction of Kenbrook. Over 

the last year, we have continued to make financial 

and relational strides toward a healthier and more 

sustainable ministry. 

Why is this important? 

Kenbrook's outreach to children and youth has 

never been more critical. According to Barna 

research, a full 13% of Generation Z (ages 8-18) 

self-identify as atheists. Compare that to the 6% 

of adults who would say the same. This means the 

church is facing a tidal wave of unbelief just on 

the horizon. Daunting? Yes, but not to God.  

When asked, 85% of Christians say they made 

their decision to follow Jesus by the age of 18. I 

believe that God has uniquely positioned 

Kenbrook to support the church as it responds to 

this need. One thing I know, we couldn't do it 

without partners like you. So thank you from the 

bottom of my heart.

Fun with a purpose

I n  2 0 1 7 ,  d o n o r s  l i k e  y o u  g a v e  a  
t o t a l  o f  $ 1 8 2 , 3 1 5 . 2 5   t o  o u r  A n n u a l  
F u n d .  T h i s  i s  a  3 9 %  i n c r e a s e  o v e r  
t h e  p r e v i o u s  y e a r !  Y o u r  g i f t s  
r e d u c e d  o u r  d e b t  b y  $ 2 8 , 2 9 1 . 5 6 ,  
r e p a i r e d  b r o k e n  a n d  l e a k i n g  
p a v e m e n t ,  a n d  r e d u c e d  
w a s t e w a t e r  o u t p u t  b y  5 0 %  ( s a v i n g  
m a j o r  p u m p i n g  c o s t s ) .  T h e s e  
f u n d s  a l s o  h e l p e d  u s  t o  i n s t a l l  a  
c o m m e r c i a l  w a t e r  s y s t e m  t h a t  w i l l  
p r o v i d e  c l e a n  w a t e r  t o  t h e  c a m p  
f o r  m a n y  y e a r s  t o  c o m e  a n d  
h e l p e d  t o  s e n d   4 0 4  c h i l d r e n  t o  
s u m m e r  c a m p  w h o  n e e d e d  
a d d i t i o n a l  f i n a n c i a l  s u p p o r t !

2017 
Financial Summary

4 4 1   t r a d i t i o n a l  s u m m e r  c a m p e r s  
4 0 3  M i l t o n  H e r s h e y  s t u d e n t  c a m p e r s  
7 9  s i g n i f i c a n t  s p i r i t u a l  e x p e r i e n c e s  
6 8   t e s t i m o n i e s  s h a r e d  
7 8  o n e - o n - o n e  c o n n e c t i o n s  w i t h  s t a f f  

B I C  r e t r e a t  b o o k i n g s  d e c r e a s e d  3 0 %  
C h u r c h  r e t r e a t  b o o k i n g s  i n c r e a s e d  3 %    
F a m i l y  r e t r e a t  b o o k i n g s  i n c r e a s e d  4 2 %  
S c h o o l  r e t r e a t  b o o k i n g s  i n c r e a s e d  1 8 %  
C o r p o r a t e  b o o k i n g s  i n c r e a s e d  3 9 %  
2 0 1 7  c a m p e r  d a y s :  1 2 , 9 8 0  

Nick Ressler 
Executive Director

2017 
Relational Summary


